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REGULAR COUNCIL 
 
TO: Mayor & Council DATE: February 12, 2013 
 
FROM: General Manager, Parks, Recreation and Culture FILE: 6980-01 
 
SUBJECT: Surrey Sport Tourism Strategy 
 

 
RECOMMENDATION 
 
The Parks, Recreation and Culture Department recommends that Council: 
 

1. Receive this report as information; and 
 

2. Adopt the Surrey Sport Tourism Strategy, a copy of which is attached to this report as 
Appendix “A”. 

 
INTENT 
 
The purpose of this report is to seek Council adoption of the Surrey Sport Tourism Strategy (the 
“Strategy”), which is attached as Appendix “A” to this report.  The Strategy has been developed on 
the platform of Surrey’s Sport Tourism Plan, which was approved in 2009. 
 
BACKGROUND 
 
In 2008, Tourism Surrey was successful in their application to participate in the Community Sport 
Tourism Development Program, a joint partnership of 2010 Legacies Now and Tourism British 
Columbia.  The objective of this Program was to support the development of a detailed 
community specific sport tourism situation analysis and a customized 5-Year Sport Tourism 
Strategic Plan for each selected community. 
 
During 2009 and 2010 a work program and related public consultation process was undertaken 
that culminated in the Surrey Sport Tourism Plan, which was presented to Council in December 
2010 as part of Corporate Report No. R262;2010, a copy of which is attached as Appendix “B” to 
this report.  Council adopted the recommendation of that report providing a grant of up to 
$30,000 to Tourism Surrey related to the implementation of the Surrey Sport Tourism Plan, which 
was to be matched by Tourism Surrey for a total of $60,000. 
 
This budget was used to support a part-time Manager position and to develop materials in 
support of the Plan.  A Manager was hired in February 2012 and marketing materials have been 
developed to support the brand, “Sport Surrey, Ahead of the Game”, as a means to attract 
Provincial, National and International tournaments to Surrey facilities.  An example of such 
marketing material is the Sport Surrey Rack Card, a copy of which is attached as Appendix “C”. 
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DISCUSSION 
 
Tourism related to sports (“sport tourism”) is one of the fastest growing segments in Canada’s 
tourism industry and many BC communities are recognizing the potential economic and social 
benefits that sport tourism can deliver. 
 
Surrey has hosted many sports events, including provincial, national and international events.  As 
an example in 2012, the City was the host of the BC Summer Games.  These Games allowed the 
City to showcase its ability to host a major sporting event with a view to attracting additional 
events of similar stature. 
 
The Build Surrey Program will add over the next few years, several new national-class recreational 
facilities and sports fields to the City’s inventory including 2 new aquatic centres.  These new 
venues will further expand the type and number of sport hosting opportunities available to the 
City. 
 
The Sport Tourism Strategy, which is a summary of the actions contained in the Surrey Sport 
Tourism Plan, has been developed to advance Surrey as a leader in the Sport Tourism industry 
and thereby to maximize both economic benefits and sport development opportunities for the 
residents and businesses of Surrey.  The Strategy articulates a series of actions that will establish 
the City as a sport community and tourism destination while ensuring that a balance is 
maintained between community needs and sport tourism. 
 
The Strategy includes a full inventory of the City’s sport facilities including the new recreation 
facilities and sport fields that have been constructed to date under the Build Surrey Program, the 
new facilities that will be constructed under the Build Surrey Program over the next couple of 
years and the major sporting events and tournaments that the City has hosted since 2010.  The 
Strategy outlines initiatives planned for the time period between 2013 and 2015 that will position 
Surrey as a preferred location for regional, provincial, national and international sporting events. 
 
SUSTAINABILITY CONSIDERATIONS 
 
The Surrey Sport Tourism Strategy will assist in achieving the goals of the City’s Sustainability 
Charter; more particularly the following: 
 

 SC 12 – Encouraging and facilitating volunteerism and participation in community activities 
by persons of all ages, abilities, and cultural communities; 

 SC13 – Promoting a variety of opportunities for community celebration and gathering 
through local and city-wide events and festival; and 

 EC2 – Fostering an environment to retain and support existing businesses and making 
Surrey a more attractive place for business investment. 
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CONCLUSION 
 
The continued implementation of the Surrey Sport Tourism Plan through the development of the 
Sport Tourism Strategy will assist to achieve the City’s objectives related to sport tourism, being 
both economic and social benefits.  Based on the above discussion, it is recommended that 
Council adopt the Surrey Sport Tourism Strategy, a copy of which is attached to this report as 
Appendix “A”. 
 
 
 
Laurie Cavan 
General Manager 
Parks, Recreation and Culture 
 
Appendix ‘A’ -  Surrey Sport Tourism Strategy 
Appendix ‘B’ -  Corporate Report No. R262; 2010 (and Surrey Sport Tourism Plan) 
Appendix ‘C’ -  Example of Sport Surrey Marketing Material – Rack Card 
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APPENDIX ‘A’ – Surrey Sport Tourism Strategy 
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APPENDIX ‘B’ – Corporate Report No. R262; 2010 (and Surrey Sport Tourism Plan) 
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APPENDIX ‘C’ – Example of Sport Surrey Marketing Material – Rack Card 

 


